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COURSE OBJECTIVE

This workshop will address communicating about climate transition. It will examine how various stakeholders can
communicate the problematic in a way that promotes awareness and encourages action.
The workshop will mainly focus on green transition through media coverage (print and visual). The sessions will
tackle selected cases of communicating new policies and changes in economic processes launched as part of a
transition to a sustainable economy, from government decisions to shift away from fossil fuels to promoting new,
low-carbon technologies and responding to the energy crisis.
COURSE LEARNING OUTCOMES

The aim is to equip students with an understanding of the role of media in influencing the climate debate and an
ability to identify top themes in the current discourse and key sources of information.
RECOMMENDED PREPARATION

None.
TEACHING METHOD(S)

Lectures with discussion.
Combining scientific knowledge with a discussion about real-life examples, the workshop will consider the
challenges faced by governmental and non-governmental actors, the social and political context and the barriers to
successfully communicating.

ASSESSMENT METHOD AND CRITERIA

No formal assessment.
As a final project, students will work in groups to develop their own vehicle to communicate climate transition to
a target group of their choosing.
COURSE CONTENTS

Issues to be covered include, but are not limited to, media portrayals of economic and societal impacts of climate
change, framing narratives on climate transition and various economic, social, and cultural phenomena that affect
the communication. Out-of-class resources (research notes, reports, studies) will be provided to any students who
would like more academic background knowledge.
COURSE MATERIALS (readings and other learning resources/tools)

Press releases by EU institutions, UN bodies, national governments and NGOs.
Media reports (print and TV).
Videos.
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