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Sources of competitiveness: points and
dynamics Regulation
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We live in an era of pharma public
private partnerships

« Europe has many innovative science, technology and
product development partnerships including the IMI and
a range of national government strategies and
programmes

e Regulators in the US and Europe pushing forward with
‘Regulatory Science’ and working with the private sector
to use science and patient data to improve safety,
efficacy and effectiveness

Do we also need public and private initiatives in the area
of public opinion and acceptance of new technologies?

 Is this important in creating ‘virtuous cycles’?




View of the Pharmaceutical Industry Among Global
Consumers

Net
Favorable Unfavorable Favorable*
Personal computer ETA | 37
Restaurant [ 11% N
Retail [ 12% N1
Telecommunications L 17% R
Pharmaceutical T | 21 |
Media [ 19% NIl
Confectionary [ 14% NERL
Automobile L 18% BERL
Soft drink L 17% BERL
Airline T | 15
Cons. packaged food L 18% NIERD
Mining and metals [ 18% NERY:
Beer L 20% RIK
Wine and spirits T 7
Chemical L 21% 4
Fast food [ 27% N
Banking | 20% NIEE
Investment [ 24% | 2
Qil and gas L 29%| 2
Insurance [ 26% R
Credit card | 208¢ NI
Tobacco L as% B

*% favorable minus % unfavorable

Source: Ipsos Public Affairs (2012) Reputation Snapshot for the Pharmaceutical Sector
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Attitudes Towards the Regulation of
Pharmaceutical Industry
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Source: Ipsos Public Affairs (2012) Reputation Snapshot for the Pharmaceutical Sector
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Would increased cooperation help?

What are the costs of negative perception to
Europe?

What might be the benefits of increased public
and private sector cooperation in fostering
positive attitudes?

Do the potential risks of cooperation outweigh
the potential benefits?

How might public and private sectors best work
together in this space?
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